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Making the futures we want to see

 
 
Digital twin models of audiences are being made for brands to test 
messaging before coming out into the real world. This wouldn’t be 
necessary if brands were active participants in the cultures or markets they 
are so keen to resonate with. 
 
New research ethos: 
 
Artists don’t need market research because they’re already immersed in the 
world they’re making for. So, when you’re an active participant in the 
interests of those you hope to resonate with, you don’t need to decipher 
what’s trending. You’ll know. 
 
Study from a distance, immerse oneself and explore the way the world truly 
operates to affect progress.

Newer

2nd November 2023

Ask what consumers do with br…

Older

26th October 2023

Innova-poop

Daniel Camprubi Douglas © 2022-2025

Archive RSS feed QR Code

Made with Montaigne and bigmission 

https://bits-and-pieces.montaigne.io/
https://bits-and-pieces.montaigne.io/ask-what-consumers-do-with-brands
https://bits-and-pieces.montaigne.io/ask-what-consumers-do-with-brands
https://bits-and-pieces.montaigne.io/innova-poop
https://bits-and-pieces.montaigne.io/innova-poop
https://bits-and-pieces.montaigne.io/archive
https://bits-and-pieces.montaigne.io/feed.xml
https://bits-and-pieces.montaigne.io/qr
https://montaigne.io/
https://bigmission.com/
https://u24.gov.ua/

